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3Q15 Var. % 9M15 Var. %

Net Revenue from Merchandise Sales (MM)

Growth in Same Store Sales (%)

Gross Profit from Merchandise Sales (MM

Gross Margin from Retailing Operation (%) 53 17 N 1 Op p 54 3% 1 5p p )
Operating Expenses (SG&A) (MM)
As a % over Net Revenue from Merchandise Sales (%)

Adjusted EBITDA from Retailing Operation (MM)

Adjusted EBITDA Margin from Retailing Operation (%)

*For the 4Q15, we have expectations of same store sales growth of one low / mid-single-digit due to the high comparison
basis of the 4Q14.



= *\ 3Q15 & 9M15 Results

3Q15 Var. % 9M15 Var. %

Result from Financial Products (MM)

% Over Total Adjusted EBITDA (%)

Adjusted Total EBITDA (Retail + Financial Products) (MM)
Adjusted Total EBITDA Margin (%)

Net Income (MM)

Net Margin (%)

Capex (MM)



e Delinquency Rates

B Percentage of Past Dues Over the Total Portfolio
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= e Breakdown by Business Model
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\ b 3Q15 IM15
4 {| NetRevenues (MM)  R$1,168.5 R$3,397.5
”t{m‘ % of Growth 180%  21.0%

Gross Margin 53.5% 54.8%
l Stores Inauguration 5 16
Total Stores 264 264

» Positive response given to collections and good sales performance leading up to Fathers’ Day
+  Well-honed strategy to product allocation in the stores
* Rigid expenses conftrol

« Efficient execution of retailing operation



)
¥ 4

+ Good sales performance « Sales growth
+ Gross Margin growth « Gross Margin increase
* Product mix improvement .

Improvement of product development

and operational management of stores
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