


Information contained in this document may include forward-looking statements and reflect Management’s
current view and estimates of the evolution of the macroeconomic environment, industry conditions, Company’s
performance and financial results. Any statements, expectations, capabilities, plans and assumptions contained
in this document, which do not describe historical facts, such as information about declaration of dividend
payment, future direction of operations, implementation of relevant operating and financial strategies,
investment program and factors or trends affecting the financial condition, liquidity or results of operations, are
forward-looking statements, as set forth in the “U.S. Private Securities Litigation Reform Act of 1995, and
involve several risks and uncertainties. There is no guarantee that these results will occur. Forward-looking
statements are based on several factors and expectations, including economic and market conditions, industry
competitiveness and operational factors. Any changes in such expectations and factors may cause actual
results to differ from current expectations.



AREZZO

20Q17 Highlights cO

Net Revenue

Gross Profit

EBITDA

Net Income

Sales Area

Net revenue in 2Q17 reached R$328.9 million, a 11.2% increase against 2Q16.

The Company's gross profit totaled R$154.3 million, with a gross margin of 46.9%,
and a 16.8% increase against 2Q16 (growth of 220 bps).

EBITDA for 2Q17 totaled R$50.3 million, with a margin of 15.3% and a 22.8% increase
against 2Q16 (growth of 140 bps).

Net income was R$39.3 million, with a 11.9% margin and growth of 30.0% (growth of
170 bps).

During the quarter, Arezzo&Co’s opened five stores, with growth of 3.3% in the sales
area over the last 12 months.



Company Growth

Gross Revenue — Domestic and Foreign Market (R$ million)
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The Company achieved a gross revenue of R$407.3 million in the 2Q17, a 7.8% growth compared to the

2Q16, with a highlight to the foreign market, which reached growth of 10.1%.



Gross Revenue Breakdown by Brand —

Domestic Market

Gross Revenue Breakdown by Brand — Domestic Market (R$ million)
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In 2Q17 and 1H17, all brands experienced growth, highlighting Anacapri brand with growth of 34.9% and

42.1% respectively.

1) Others: Increase of 128.3% in 2Q17 and 180.2% in 1H17 (includes only domestic markets for Alexandre Birman and Fiever brands and other revenues).



Gross Revenue Breakdown by Channel-= AREZZO
Domestic Market CcoO
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In 2Q17, all channels experienced growth, highlighting an increase of 33.6% (18.4 in 1H17) in the Web
Commerce channel and a growth in Multi-brands channel of 16.6% (22% in 1H17).

1) Others : Increase of 37.1% in 2Q17 and 104% in 1H17 (includes domestic market revenues that are not specific for distribution channels).



Distribution Channel Expansion AREZ(Z:S
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During the quarter, Arezzo&Co’s opened five stores, with growth of 3.3% in the sales area over the last
12 months.

lincludes eight outlet type stores with a total area of 1,809 m2 and stores overseas.



Gross Profit and EBITDA AREZ(Z:S
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Gross profit reached R$154.3 million in 2Q17, an increase of 16.8% and growth of 220bps in gross
margin versus 2Q16. EBITDA grew by 22,8% in 2Q17 to R$50.3 million, with a margin of 15.3%.



Net Income and Net Margin AREZ(Z:S

Net Income (R$ million)
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In the quarter, net income totaled R$39.3 million, with a growth of 30% and net margin of 11.9%. In 1H17,
net income totaled R$61.4 million (+36.9%) and net margin of 9.8%.



Operating Cash Flow

Operating Cash Flow (R$ thousand)
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Arezzo&Co generated R$40.8 million cash flow from operations in 2Q17, which was greater than the
figure observed in 2Q16, as a result of the Company's focus on managing its working capital more
efficiently, with a significant improvement in accounts receivable and inventories, as well as a 41.7%

increase in pre-tax profits.
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CAPEX and Indebtedness

CAPEX (R$ millions)
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Indebtedness (R$ millions)
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In 2Q17, Arezzo & Co invested R$5.6 million in capex, with highlight going to the opening of two Fiever
owned stores, one Anacapri flagship store at Oscar Freire Street in Sao Paulo, the opening of the new
showroom for the Schutz and Alexandre Birman brands in New York, and the acquisition of software

licenses.
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ROIC (Return on Invested Capital)
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Once again the return on invested capital (ROIC) posted growth, reaching 23.7% in the 2Q17. Among
the factors behind this improvement are the 22.5% growth in NOPAT against 2Q16, the actions taken to
improve working capital, with a focus on reducing inventories and accounts receivable and the reduction
of fixed assets as a result of the lower percentage of owned stores in the Company's mix.

(1) Working Capital: current assets minus cash, cash equivalents and financial investments less current liabilities minus loans and

financing and dividends payable.

(2) Less deferred income tax and social contribution.

(3) Average invested capital in the period and same period previous year.

(4) ROIC: NOPAT for the last 12 months divided by average invested capital.
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