MAHLE REPORTS EBITDA OF R$ 148.7 MILLION IN THE 3Q18;
MARGIN OF 20.9%

Mogi Guaçu (SP), November 13, 2018 - MAHLE Metal Leve S.A. (B3: LEVE3), a Brazilian autoparts company
that manufactures and sells components for internal combustion engines and automotive filters, announces today
its results for the third quarter of 2018. The Company’s operating and financial information, unless otherwise
indicated, is presented on a consolidated basis in BRL according to Brazilian Corporation Law.

3Q18 HIGHLIGHTS

Conference call and
Webcast of Results:
Date: November 14, 2018

12:00 – Brasília time
14:00 – London time
09:00 - New York time



Net Sales Revenue of R$ 710.3 million in the 3Q18, meaning a growth
of 19.1% compared to the 3Q17;



Growth of 17.4% in domestic sales of original equipment
manufacturer (OEM) and of 20.0% in OEM exports in the 3Q18
compared to the 3Q17;



R$ 71,7 million Interest on Equity distribution approved on November,
th
13 BoD meeting;



In October 2018, MAHLE Metal Leve received the "Transparency
Award 2018" from Brazil’s National Association of Finance, Accounting
and Administration Executives (ANEFAC) for the quality of the
information in its 2017 financial statements.

Phone numbers:
Brazil: +55 11 3193-1001
Brazil: +55 11 2820-4001
USA: +1 646 828-8246
Other countries: 1-800-492-3904
Password: MAHLE
Webcast:
http://cast.comuniquese.com.br/MAHLE/3Q18

Website RI:
http://ri.mahle.com.br/
Website MAHLE:
http://www.br.mahle.com/pt/
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Management’s Comments

The Company’s continued positive results are due to the growth in domestic OEM sales (to automakers)
throughout 2018. In the 9M18, our domestic OEM sales increased by 23.6%, meaning a performance above the
vehicle production in Brazil (10.5% in the 9M18).
It is also worth highlighting that our balanced share in the markets we operate, i.e. OEM and aftermarket segments,
both in Brazil and abroad, has allowed us to maintain our profit margins over time. In the 3Q18, net margin and
EBITDA margin were 13.0% and 20.9%, respectively.
Accordingly, in the 3Q18 the Company reported net sales revenue of R$ 710.3 million, representing a growth of
19.1% in relation to the 3Q17, due to the positive performance of the OEM exports (20.0%), aftermarket sales
(19.4%) and domestic OEM sales (17.4%).
Comparing the 9M18 with the 9M17 the Company reported a growth of 16.0% due to the positive performance of
domestic OEM sales (23.6%), OEM exports (17.0%), and Aftermarket sales (8.9%).
The graph below shows revenue distribution in the 9M18 and 9M17 in the markets where the Company operates:

In the 9M18, the Company reported operating income measured by EBITDA of R$ 380.4 million, reaching EBITDA
margin of 19.4% due to an increase in sales volume in all our markets, greater presence of products with more
technology and therefore greater value added.
For the fifth consecutive year, the Company received the “Transparency Award 2018” from Brazil’s National
Association of Finance, Accounting and Administration Executives (ANEFAC). The award highlighted the Company
as one of the most transparent companies for the quality of the information in its 2017 financial statements in the
category of net income of up to R$ 5 billion.
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About MAHLE Metal Leve

We are a Brazilian autoparts company that manufactures and sells components for internal combustion engines
and automotive filters. We manufacture products with state-of-the-art technology and the highest quality, and we
continuously invest in the research and development of new products and production processes.
We have developed activities in Brazil since the 50’s and have a broad portfolio of products and integrated
solutions that in most cases have been customized jointly with our major customers. We operate in the OEM
(original equipment manufacturers) and aftermarket segments, serving automakers and large autoparts distributors
and engine overhaul enterprises.
Our products are manufactured and sold in Brazil and Argentina, and also exported to over 60 countries, among
USA, Germany, Mexico, Portugal and Spain, for a diversified portfolio of customers including General Motors,
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Volkswagen, Fiat, Ford, Daimler MBB, Opel, International, Cummins, Volvo, PSA Peugeot, John Deere, Renault,
Scania, Caterpillar, Honda, Hyundai and others.
We own five industrial plants, four of which are located in Brazil, in the cities of Mogi Guaçu (two units) and São
Bernardo do Campo, all of which are located in the State of São Paulo, and in Itajubá, State of Minas Gerais. Our
fifth plant is located in the city of Rafaela, Argentina. We have two distribution centers: one in the city of Limeira,
State of São Paulo, and one in Buenos Aires, Argentina. We have a technology center located in the city of
Jundiaí, State of São Paulo, which we believe is one of the largest and most well-equipped technology centers in
Latin America for development of components and solution packages for internal combustion engines. This center
allows us to add value to and meet the requirements of our customers in a customized and efficient manner, and
develop innovative new product technologies and processes.
We belong to the German autoparts group MAHLE, or MAHLE Group, which was established in 1920 and is one of
the most traditional groups in the autoparts industry in the world. MAHLE Group, including the Company, currently
has more than 170 industrial plants in 35 countries on five continents, 16 research and development centers and
approximately 78 thousand employees.
As part of the MAHLE Group, a group with global operations, we are able to exchange knowledge, have constant
access to the latest technology and develop new products together with our customers, which are key factors to the
high level of market penetration and customer loyalty that we have achieved.
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Performance of the automotive industry

3.1

Performance of the Brazilian automotive industry

Brazilian vehicle production in the 9M18 grew 10.5% and sales of the Brazilian automotive industry increased
13.8% compared to the same period of 2017.
According to the Brazilian Association of Motor Vehicle Manufacturers (ANFAVEA) vehicle inventory recorded at
the end of the 9M18 totaled 283.4 thousand units, corresponding to 40 days of sales. In the same period of the
previous year vehicle inventory was equivalent to 34 days of sales, corresponding to 224.1 thousand units.
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The graph below shows the changes in the production, sales and total inventory of national vehicles in the first nine
months of 2018 compared to the same period of 2017:

3.2

Performance of the Argentinean automotive industry

Comparing the 9M18 with the 9M17 the Argentinean automotive industry reported a drop of 11.9% in sales and an
increase of 5.2% in production of vehicles supported by exports.

3.3

Production and sales of vehicles in Brazil and Argentina

The table below shows consolidated figures for vehicle production and sales in Brazil and Argentina. This refers to
the domestic market in which the Company operates.
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3.4

Vehicle production in the main export markets

The table below shows the figures for vehicle production in the 9M18 in Europe and NAFTA (Company's main
export markets) compared to the 9M17.
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4.1

Company’s economic and financial performance

Net sales revenue and market share by segment

In the 3Q18, the Company reported a growth of 19.1% in its consolidated net sales revenue compared to the same
period of 2017.
The table below shows the dynamics of the Company’s revenue by segment and respective impacts in terms of
volume/price and exchange variation between the periods:
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In the 9M18, the Company reported a growth of 16.0% in its consolidated net sales revenue compared to the
9M17.
The table below shows the dynamics of the Company’s revenue by segment and respective impacts in terms of
volume/price and exchange variation between the periods:

4.2

OEM (original equipment manufacturer) sales

Domestic market:
In the 3Q18, domestic OEM sales grew 17.4% due to an increase of 18.9% in volume/price partially offset by the
exchange variation (-1.5%) resulting from OEM sales in Argentina (consolidated into domestic OEM sales).
In the 9M18, domestic OEM sales grew 23.6% due to an increase of 24.3% in volume/price partially offset by the
exchange variation (-0.7%) resulting from OEM sales in Argentina (consolidated into domestic OEM sales).
The Company keeps reporting increased net sales revenue in this market mainly due to its vehicle exports from
Brazil coupled with an increase in vehicle production to meet the local demand, as reported in Brazil by the
Brazilian Association of Motor Vehicle Manufacturers (ANFAVEA).
OEM exports:
In the 3Q18, the Company reported a growth of 20.0% in this market mainly due to the positive impact of 24.5% of
the exchange variation, partially offset by the fall in 4.5% in volumes.
Below is the Company’s performance in OEM exports in strong currencies in both quarters:

In the 9M18, the Company reported a growth of 17.0% in this market mainly due to the positive impact of 14.9% of
the exchange variation and a 2.1% increase in volumes.

Below is the Company’s performance in OEM exports in strong currencies in both nine-month periods.

It is also important to note the increase in sales of light vehicles in Europe and of heavy vehicles in North America,
which contributed to such performance of OEM exports.
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4.3

Aftermarket sales

Domestic aftermarket sales:
In the 3Q18, domestic aftermarket sales grew 16.9% due to an increase of 31.0% in volume/price, partially offset
by the exchange variation (-14.1%) resulting from aftermarket sales in Argentina (consolidated into domestic
aftermarket sales).
In the 9M18, domestic aftermarket sales grew 4.4% due to an increase of 12.2% in volume/price, coupled with the
exchange variation (-7.8%) also resulting from aftermarket sales in Argentina (consolidated into domestic
aftermarket sales).
Aftermarket export:
In the 3Q18, aftermarket exports increased 28.0% in relation to the same period of 2017, with an increase of 14.2%
in volume/price, coupled with the positive impact of the exchange variation (13.8%).
Below is the Company’s performance in aftermarket exports in strong currencies in both periods:

In the 9M18, compared with the 9M17, aftermarket exports also grew 26.1% due to an increase of 15.9% in
volume/price, coupled with the positive impact of the exchange variation (10.2%).
Below is the Company’s performance in aftermarket exports in strong currencies in both nine-month periods:

This performance is due to an increase in the volume of sales to South America countries. According to the Ministry
of Industry, Foreign Trade and Services (MDIC), the Pacific Alliance countries have imported more Brazilian
products since 2017 because of an evolution in trade agreements entered into with those countries. The main
countries to which the Company exports include, among others, Chile, Paraguay, Peru, Bolivia and Uruguay.

4.4

Consolidated exports by region

The graph below shows the distribution of the Company’s sales by geographic region in the 9M18 and 9M17:

4.5

Net sales revenue by segment

In the 3Q18, sales of engine components increased
22.2% and sales of filters fell by 0.6% compared to the
same period of 2017. Comparing the 9M18 with the
9M17, sales of engine components increased 19.1%
while sales of filters decreased 3.5%, as shown in the
opposite chart:
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It should be noted that the Company does not export
filters; therefore, this segment was not subject to
impacts of exchange variation between the periods, as
noted in the engine components segment.

4.6

Net sales revenue by product

The graph below shows total sales share by product in the 9M18 compared to the 9M17:

4.7

Gross margin

As shown in the table below, the Company closed the 3Q18 with gross margin of 30.5% (31.0% in the 3Q17), while
in the 9M18 gross margin was 29.0% (28.1% in the 9M17):

4.8

Selling, general and administrative expenses

The increase in selling expenses resulted from the performance of the Company’s revenue and the truckers' strike
in May, with effects still in the 3Q18 when the Company incurred additional costs with special freights to be able to
deliver its products to customers.
The main change in general and administrative expenses between the quarters is the reclassification in the 3Q17,
where general and administrative expenses were partially recorded in other operating expenses (labor
contingencies), thus we understand that the comparability between the quarters cannot be performed..

4.9

Technology and product development expenses

The Company maintained focus on technological innovations involving developments in partnership with
customers, such as patent registrations and release of new products to the market. In the 3Q18, such expenses
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accounted for 2.8% of net sales revenue (3.2% in the 3Q17), while in the 9M18 and 9M17 they accounted for 2.9%
and 3.7%, respectively.

4.10

Other operating income (expenses), net

In the 3Q18, a net income of R$ 2.2 million was recorded in other net operating income (expenses), and in the
9M18, the net income recorded in such account amounted to R$ 2.1 million, as shown below:

4.11

Operating income measured by EBITDA

In the 3Q18, EBITDA was R$ 148.7 million (R$ 132.6 million in the 3Q17), representing EBITDA margin of 20.9%
(22.2% in the 3Q17). The table below shows the changes between the periods in the accounts that make up
operating income:

In the 9M18, EBITDA was R$ 380.4 million (R$ 319.1 million in the 9M17), representing EBITDA margin of 19.4%
(18.9% in the 9M17). The table below shows the changes between the periods in the accounts that make up
operating income:

¹ Additional information is available in note 35 to the Quarterly Financial Statements as of September 30, 2018.
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4.12

Net financial income (expenses)

In the 3Q18, the Company recorded a net financial expense of R$ 7.7 million (R$ 7.1 million in the 3Q17), meaning
a negative variation of R$ 0.6 million between the periods.
In the 9M18, the Company recorded net financial expenses of R$ 14.7 million (R$ 24.0 million in the 9M17), a
positive variation of R$ 9.3 million between the periods.

The negative variation of R$ 7.3 million in “Interest (income on investments)” between the periods results from a
reduction in the average investment levels in the period (R$ 124.1 million and R$ 422.5 million, respectively,
averages for the 3Q18 and 3Q17), coupled with a reduction in the remuneration percentages (6.1% p.a. and 8.7%
p.a., respectively, averages for the 3Q18 and the 3Q17), which followed the reduction in the Brazilian Basic Interest
Rate (SELIC).
The positive variation of "Interest (expenses on financing)" in the amount of R $ 6.6 million between the periods is a
result of the reduction of average levels of loans in the period (R $ 322.0 million and R $ 500.4 million, respectively,
3Q18 and 3Q17 averages), while there was also a reduction in the percentage of remuneration (3.6% pa and 8.0%
pa, respectively averages for 3Q18 and 3Q17), a move that also accompanied the reduction of the Basic Interest
Rate (SELIC) in Brazil.
Regarding item "ii" of the above table, it is worth mentioning that the analysis should always be performed
considering the lines "Net exchange variation" and "Result with derivatives" together, since the Company monitors
the foreign currency exposures and manages the risk (exchange variation) constantly evaluating the need to use
financial instruments (derivatives).
The table below shows the changes in the interest rates and volumes in the Company:
¹ Bank deposit certificates (CDBs) and
repurchase agreements with average
remuneration of 99.6% of the interbank
deposit rate (CDI), invested exclusively
with fist rate banks in Brazil.

There was a reduction in the average volume of gross debt of 35.7% (from R$ 500.4 million to R$ 322.0 million in
the 3Q17 and 3Q18, respectively) as the Company settled loans and financing, mainly those taken from the
National Bank for Economic and Social Development (BNDES) and from commercial banks (export credit notes NCE), and the reduction in the 9M18 compared to the 9M17 was of 61.4% (from R$ 506.4 million to R$ 195.4
million, respectively), for the same reason.
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4.13

Income and social contribution taxes

As of September 30, 2018, the Company recorded a provision for income and social contribution tax expense of R$
72.0 million, consolidated (expense of R$ 33.3 million as of September 30, 2017), as detailed below:
Current tax: expense of R$ 92.1 million generated by the parent and its subsidiary MAHLE Argentina S/A.;
Deferred tax: income of R$ 20.1 million with no impact on cash, comprising mainly changes in the provisions
and realization of differences measured according to Law 12,973/14.
Additional information is available in note 11 to the Quarterly Financial Statements as of September 30, 2018.

4.14

Net income

In the 3Q18, the Company reported net income of R$ 92.2 million (R$ 98.4 million in the 3Q17), representing a
reduction of 6.3% between the periods, and net margin of 13.0% (16.5% in the 3Q17). In the 9M18, net income
amounted to R$ 223.8 million (R$ 193.8 million in the 9M17), representing an increase of 15.5% between the
periods, and net margin of 11.4% (11.5% in the 9M17).

4.15

Capital expenditures

The table below shows capital expenditures (capex) as well as total accumulated depreciation in the 9M18 and
9M17, respectively:

In the 9M18, capital expenditures were channeled into
R&D equipment, replacement of machinery and
equipment to increase productivity and quality, new
products, new buildings, IT, among others.

4.16

Net position of financial assets and liabilities

At the end of the 9M18, the net position of the Company’s financial assets and liabilities was R$ 128.8 million
(liability position), while at the end of 2017 it was R$ 14.0 million (asset position).
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The graphs below show the maturities of short-term and long-term transactions at the end of the 9M18,
representing 59% and 41%, respectively, of the financing described in the above table:

Below is the breakdown of the Company’s financing transactions per type for each of the periods indicated in the
table above:

4.17

Dividends and interest on capital to shareholders

The Board of Directors meeting held on November 13, 2018 approved distribution of interest on capital (gross) in
the amount of R$ 71.7 million relating to the period between January 1, 2018 and October 31, 2018.
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Investor Relations and Capital Market

Over the 9M18, the Company’s Investor Relations team maintained the actions to improve its internal processes
and information flow, thus enhancing interaction with the most varied capital market players and stakeholders,
seeking to show to the market how the Company operates. Further, the Company continues participating in several
meetings, conferences, site visits, teleconferences, and other events focused on the capital market, including
contacts by phone and emails.
For the fifth consecutive year the Company was recognized by ANEFAC (Brazil’s National Association of Finance,
Accounting and Administration Executives) as one of the most transparent companies in the country. The
“Transparency Award 2018” highlights the quality of the information in its 2017 financial statements in the category
of net income of up to R$ 5 billion.

13

5.1

Performance of the Company shares and free-float shares

The graphs below show the evolution of LEVE3 shares, the Average Daily Trading Volume (ADTV) and the ADTV
turnover in relation to the free-float market capitalization:

5.2

Shareholders’ profile

In the 9M18 and 9M17, respectively, shareholders’ profile in relation to the quantity of the Company shares,
including free-float shares, was represented as follows:

The graph below contains the main countries in which the Company's free-float shares were held in the 9M18 and
9M17:
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Independent Auditors

In accordance with CVM Instruction 381/03, the Company and its subsidiaries adopt the policy of ensuring that
provision of other services by the auditors does not create conflict of interest nor affects the independence and
objectivity required by independent auditing services.
During the 3Q18, the Company did not engage KPMG Auditores Independentes to perform other services,
therefore not generating any situation that could create conflict of interests pursuant to that legislation.
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Representation by the Executive Board

In compliance with the provisions of CVM Instruction 480, management declares that it discussed, reviewed and
agreed with the financial statements for the quarter ended September 30, 2018 and the opinions expressed in the
independent auditor’s report.
14
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