
1Q14 Results April 30,2014 



• Gross Revenue of R$ 16.6 billion, an increase of 10.8%, despite the negative effect 

of Easter 

• 124 stores opened in the last 12 months (21 in 1Q14); 

• Same store sales growth of 6.3%. 

• Gross margin decreased 110 bps, impacted by: 

• Continued investments in competitiveness in Multivarejo compensated gradually by efficiency 

initiatives;  

• Greater participation of Assaí and Nova Pontocom in sales mix. 

• Operational Expenses decreased 170 bps over the previous year: 

•    Process optimization and expenditure discipline in Multivarejo; 

•  Efficiency gains in Via Varejo. 

• EBITDA grew by 21.7%, above the revenue growth in the period. Margin Ebitda of 

7.0%, gain 60 bps over 1Q13. 

• Efficiency gains in Via Varejo (higher EBITDA margin by 240 bps); 

• Operational improvement of Nova Pontocom. 

• Net Income increased 22,9%, highlight on the growth of almost 70% on Via Varejo + 

Nova 

• Level of profit very close to last year in GPA Food, despite the negative calendar effect. 
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GPA Consolidated: 1Q14 Highlights 

 



EBITDA 

Net Income 

Gross Revenue 

Results 

GPA Consolidated 

Consolidated Net Financial Expenses        

(R$ million) 

% of net sales 

revenue GPA Food Via Varejo +  

Nova Pontocom 

 ¹  Including debt with payment book at Via Varejo. 

 ²  EBITDA of the last twelve months. 

1Q14 
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Net Debt/EBITDA 2 

Net Debt 1 (R$ bilion) 

1Q13 1Q14 Indebtedness 

4.17 

1.10x 

3.41 

0.85x 

R$ million, 1Q14 x 1Q13 

SSS growth vs 1Q13 
16,597 +10.8% 

SS +6.3% 

R$ million, 1Q14 x 1Q13 

EBITDA margin 
1,050 +21.7% 

7.0% 

R$ million, 1Q14 x 1Q13 

Net margin 
338 +22.9% 

2.3% 

108  132 

146  
207 

1Q13 1Q14

1.9% 
2.3% 

 1Q14X1Q13 

 
∆ +33,3% Net Financ. 

Expenses 

 

∆ +48,0% Interbank 

Deposit Certificate 

(CDI) 
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Faster store opening pace in 1Q14 

Pão de Açúcar - Valinhos - SP 

GPA Food 

 13 new stores: 6 Minimercado Extra, 3 

Extra Hiper , 2 Assaí and 2 Drugstores; 

 1.007 stores and sales area of 1.694 

thousand m²; 

 Growth of 6.5% over the past 12 monts. 
Assaí – Feira de Santana Bahia 

Via Varejo 

 8 Casas Bahia stores were opened; 

 1.001 stores and sales area of 1.085 

thousand m². 

Pontofrio – Pelotas - RS Casas Bahia – Jaboatão Velho - PE 



Net Income 

EBITDA 

Gross Revenue R$ million 1Q14 x 1Q13 8,893   +9.1% 

R$ million 1Q14 x 1Q13 

EBITDA margin 

534 +3.2% 

6.5% 

R$ million 1Q14 x 1Q13 

Net margin 

172 -2.3%        

  2.1% 

GPA Food  
Multivarejo + Assaí 

1Q14 

Growth of same-store sales of 2.6% was negatively impacted by the calendar effect. Adjusted for 

this effect, sales same-store would have grown 5.0% in the quarter. 

     Multivarejo 

• Gross Margin: -130 bps, due to continuous 

commercial competitive strategy. 

• Optimization of 100 bps in SG&A as % of net 

revenues, continuing the discipline to control costs . 
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     Assaí 

• Gross revenue: growth of 38.2%, due to the 

performance of 'same store' and significant 

contribution to the opening of 13 stores in the 

last 12 months. 

• Improvement of 20 bps in operating 

expenses as % of net revenue, the lowest level 

in the past 12 months. 



Net Income 

EBITDA  

Gross Revenue 

GPA Non-Food  
Via Varejo + Nova Pontocom 
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     Via Varejo 

• Growth of 6.0% ​​on gross revenue, driven by the 

opening of 8 new stores (Casas Bahia) in the 

period. 

• 180 bps reduction in SG&A expenses as a % of 

net revenues: improvements in logistics, corporate 

and IT expenses. 

  

 

 

Nova Pontocom 

• Growth of 54.1% of gross revenue, driven 

by growth in customer traffic, improvement on 

conversion rate. 

• Excellent sales period for smartphones, 

which has shown continued growth in recent 

quarters, and air-conditioning and fans, driven 

by the high temperatures of the beginning of 

the year. 

 

 

R$ million 1Q14 x 1Q13 7,704   +12.7% 

R$ million 1Q14 x 1Q13 

EBITDA margin 

516 +49.6% 

7.6% 

R$ million 1Q14 x 1Q13 

Net margin 

167 +67.8%        

  2.5% 

1Q14 

Growth of same-store sales of 3.6% and 54.1% for Via Varejo and Nova Pontocom, respectively. 



GPA 
 

Investor Relations Team 

Phone: +55 (11) 3886-0421  

Fax: +55 (11) 3884-2677 

 

gpa.ri@gpabr.com 

www.gpari.com.br 

 

Forward-looking statements 

The forward-looking statements contained herein are based on management’s current  assumptions 
and estimates, which may result in material differences regarding future results, performance and 
events. These include future results that may be influenced by historical results and investments. 
Actual results, performance and events may differ substantially from those expressed or implied in 
these forward-looking statements due to a variety of factors, such as general economic conditions in 
Brazil and other countries, interest and exchange rate levels, future renegotiations or prepayment of 
obligations or loans denominated in foreign currency, legal and regulatory changes and general 
competitive factors at the regional, national  or global levels. 

 


